what’s next

By Gil Lowerre and Bonnie Brazzell

Voluntary sales up again in 2013
IT’S THAT TIME AGAIN to tell you,
in a series of articles, about our
voluntary market sales results.
To sum it up, it’s good news: The
industry had another solid year.
According to our annual U.S.
Voluntary/Worksite Sales Report,
new business annualized premium
(voluntary sales) was $6.644 billion
in 2013, which represents an increase
over 2012.
However, due to several new
companies and other companies
changing the way they report
voluntary
sales, it was
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Read “Voluntary difficult to
survey reveals missed determine
opportunity” the actual
percentage
increase. Using just those companies
that were in the study both years
and had the same reporting
methodology, we estimate the
increase over 2012 to be about 4.3
percent. The following graph shows
the industry’s sales since 1998.
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The top 15 carriers accounted
for approximately 79 percent of
total voluntary sales in 2013. All but
two had annual increases, with the
largest increase being 49 percent. The
average increase was 8 percent.
Takeovers—business that
moves from one voluntary carrier
to another—continue to grow,
increasing this year to 50 percent
from 45 percent in 2012. However,
half of all voluntary sales are still
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The annual U.S. Voluntary/Worksite
Sales Report is the industry’s most
comprehensive and reliable source of
data on voluntary/worksite sales and
inforce premium. This year’s study
includes data from 1997 through
2013 and detailed results for over 60
carriers. The report is available only
to those carriers participating in the
survey. For more information about
participating in next year’s survey,
contact us at info@eastbridge.com.
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Gil Lowerre can be reached at (860)
676-9633 or glowerre@eastbridge.
com. Bonnie Brazzell can be reached
at (803) 738-1236 or bbrazzell@
eastbridge.com.

■ According to a Transamerica Employee Benefits study, 65 percent of employees say it’s important their employer offer voluntary
products. But 47 percent of employees surveyed said they haven’t been offered an additional voluntary product since 2010.
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are now tracking
a major share of
the inforce and
believe that the
high estimate is
more accurate.
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Again, due to
changes in the
methodology
of calculating
inforce as well
as some new
entrants, the
actual increase
is difficult to
gauge. Using the
constant group
of companies,
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virgin business from both new
accounts and new products and
new covered employees in existing
accounts. The highest takeovers were
in the group term life and dental
lines.
Inforce premium also was up in
2013.
In our next column, we’ll review
the results by product line and
product platform.
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however,
the increase
for 2013 is
estimated at 4
percent over
2012.

